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Start making money today!
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London Budget Hotel

Clean and close to underground
Students save 20%!
W _example. com
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Google

AdWords

| 2 Hew Features! | Help | Contact Us | Sign Out |
Customer ID:
Campaign Management

Account Sna

Campaign Summary
4 Aug 2008 to 14 Aug 2008

O
® 4 Aug 2008 |- [1# Augz0os |

+ Online Campaigns

+ New online campaign :
" Statistics: All (Search + Content) ¥
[ Resume | [ Edisetings | Customise columns show: all | all active | all but deleted
[ Campaign Name Current Status

Current Budget i3} Clicks Impr. CTR

Avg. CPC Avg. CPM | Cost Conv. Rate Cost/Cony. Conversions
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Create this campaign'’s first ad group

Your Account

Name your campaign: [Campaign #1 ] Example ;

A campaign is the top level of account organisation for all your ads. (%) Lo
Ad Group  Ad Group
Ad(s) Ad(s)

MName your new Ad Group: [ | Example Keywords | Keywords

Ad Groups are subsets of campa“i-gna_"'-l'-ﬁey match_your ads with selected keywords. This name is for your use: it will not be seen by customers. (2

Target customers by ianguage

What language(s) do your customers speak?

Hold down the control or command key to select
multiple languages.

Target customers by location

Where are your customers located?
Currently targeting: United Kingdom  Change targeting

Howe will my location cheices affect myv ad performance?

%

()




()

Example:

London Budget Hotel

Clean and close to underground.
Students save 20%!
www.example.com

Headline:

Description line 1: [

' Max 25 characters

Description line 2: |

| Max 35 characters

1
| Max 35 characters

| Max 35 characters

Display URL: 2 hittp-// |
Destination URL: & ;Ihnp;_;'; v_l |
!
KQL !
KQL L L
KQL L L L
)
K L L

KQD"D )$ 4R4 ("- "*) 2,E

$2 $2

$2
$2

CF

Max 1024 characters
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Who will see your ad?
Your ad may appear when people search Google for the keywords that you choose here. Keywords must be directly related to your ad. (Do not enter real estate’ when you are selling
cars.} Enter 20 or fewer keywords for best results. Example list

Enter as many specific words or phrases as you like, one per line:

Sample keywords based on a scan of your site
If they describe your product or service, click ‘Add’. (See our disclaimer.)

keyw

Click categories to view keywords:
w Category: a domain name

« Add all in this category
« Add  buy a domain name

« Add  purchase a domain name

aAdd  how to buy a domain name

aAdd  register a domain name

«Add find a domain name

«Add  sell a domain name

Important note: We cannot guarantee that these keywords will improve your campaign

performance. We reserve the right to disapprove any keywords you add. You are « Add  create a domain name
responsible for the keywords that you select and for ensuring that your use of the
keywords does not violate any applicable laws. » Category: register domain name

¥ Category: domain name

» Category: free domain

» Category: domain registration
» Category: web address

» Category: domain

%

%

! L* LH
Who will see your ad?

Your ad may appear when people search Google for the keywords that you choose here.
cars.) Enter 20 or fewer keywords for best results. Example list

Enter as many specific words or phrases as you like, one per line:

[Buy cheapest blue widgets]

[What are the cheapest blue widgets]
"Buy. cheapest. blue widgets®

"Hhat are the cheapest blue widgets®
:Cheapest blue widgets

=free

—sell

—hate

=review

—information

()
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H
What is the most you would like to spend, on average, per day?

The daily budget (20 controls your costs. When the daily limit is reached. on average, your ad
its position.) Raise or lower your budget as often as you like.

Enter your daily budget: £ | . (Flease use this format: 25.00) 2

Howe will e budget affect my ad performance?

What is the maximum you are willing to pay each time someone clicks o

You influence your ad's position by setting its maximum cost per click (CPC) 2! _ The max CF
Your max CPC can be changed as often as you like.

b Advanced option: bidding strateqy

Maximum CPC bid: £ (Minimum: £0.01)
CPC Content bid: £ (Optional) Get content bid guidance
B
QL 19
L
B -
E
=
F
L S
S'=3;=%
)*E F
+ T +$+



=8: . !

=="E%

Review your selections

Campaign name: Test campaign  [Edit]
Languagels) that your customers speak: English  [Edit]
Location{s) of your customers: = United Kingdom  [Edit]

Budget: £1000 /day [Edi]

Ad Group name: Test ad group [Edit]

Ads:

London Budget Hotel

Clean and close to underground.
Students save 20%!
example.com

Edit - Delete
Keywords: [Edit]
[Buy cheapest blue widgets]  Cheapest blue widgets  -hate -Teview
"Buy cheapest blue widgets”  -free -information  -sell
Maximum CPC bid: GBP £0.30 [ Edit]
CPC Content bid: £0.01 [ Edit]

% L

[What are the cheapest blue widgets]
“What are the cheapest blue widgets”

+Newadgroup v View all ad groups 34 0ct 2008 - [4 0ct 2008 _‘ @]

Customnise columng Send feedback
Statistics: * | All (Search + Content) v | [Show all Ad Groups. o

Current Bids - Max CPC 2 -
Status Clicks Impr. CTRZ Avg. CPC  Cost Avg. Pos Conv. Rate Cost/Conv. Conversions
Default Content

[ [ = Test ad group Ad Group Paused £0.30 £0.01 0 0 - - 0.00% £0.00 0
Search On 0 0 = 0.00% £0.00 0
Content (% On 0 0 - 0.00% £0.00 0
Total - 0 0 - 0.00% £0.00 0
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